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Diversity and Inclusion 

in Advertising 

Introduction 

The International Chamber of Commerce (ICC), the world business organisation, has a long history 

of setting standards for business and promoting responsible marketing and advertising. In this 

regard, the Global ICC Marketing and Advertising Commission establishes global best practices 

through its ICC Advertising and Marketing Communications Code (ICC Code), which is used as a 

foundation for locally applied self-regulation. 

Effective self-regulation builds trust with consumers by ensuring advertising that is honest, legal, 

decent and truthful, and providing quick and easy redress when transgressions occur. Responsible 

marketers and advertisers take care in developing their advertising and marketing messages to 

reinforce consumer trust and confidence in their brands and products. For this reason, they hove 

upheld through the ICC code that marketing communications should respect human dignity and 

should not incite nor condone any form of discrimination, including that based upon ethnic or 

national origin, religion, gender, age, disability or sexual orientation. This sense of responsibility 

extends in the current context particularly to the importance of diversity1 and inclusion2 in 

marketing and advertising communications - which should reflect the diversity of consumers 

(across the marketing ecosystem and value chain), recognising that they are at the heart of 

marketing. 

This document provides an overview of generally related current ICC provisions and self­

regulatory rules as well as recommended industry best practices and initiatives that would apply 

to diversity and inclusion matters in marketing communications and advertising. It is intended to 

1 Diversity refers to the practice or quality of including or involving people from a range of different social and ethnic

backgrounds and of different genders, sexual orientations, etc. (Oxford). 

2 
Inclusion refers to the practice or policy of providing equal access to opportunities and resources for people who might

otherwise be excluded or marginalized, such as those who have physical or mental disabilities and members of other 

minority groups (Oxford). 
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https://iccwbo.org/publication/icc-advertising-and-marketing-communications-code/


https://www.easa-alliance.org/
https://icas.global/
https://icas.global/wp-content/uploads/ICAS_non-discrimination_Report_2019-2020.pdf
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https://www.easa-alliance.org/publications/2021-european-trends-in-advertising-complaints-copy-advice-and-pre-clearance/
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