
Overview of surveyed enterprises in Indonesia1

By sector
Number 
of eligible 
respondents 

By business size
Number 
of eligible 
respondents

Manufacturing 55 1-9 employees 74

Retail 44 10-49 employees 88

ICT 29 50-249 employees 113

Accommodation 
and food services 28  

Others 119  

TOTAL 275   275

1	�  An overview of the full sample including 10 countries in the ASEAN region is available in the report MSME Digital Exports in Southeast Asia.

MSMEs Digital Exports in Southeast Asia

Indonesia at a glance
The Country Focus series presents country summaries published as part of a 
survey conducted by the International Chamber of Commerce and Google in 
2022. The survey assesses export activities of micro-, small and medium-sized 
enterprises (MSMEs) in ASEAN markets, existing challenges as well as the use  
of and barriers to digital tools and technologies to drive exports of MSMEs in the 
region. Each country summary provides an overview of a subset of indicators 
related to digital tools and export capacities with additional findings available 
in the full report MSME Digital Exports in Southeast Asia.

Business engaged in exports (left) and 
share of their production that is exported 
(right), by number of respondents 
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MSMEs digital exports in Southeast Asia: Indonesia at a 
glance 
The Country Focus series presents country summaries published as part of a survey conducted by 
the International Chamber of Commerce and Google in 2022. The survey assesses export activities 
of micro-, small and medium-sized enterprises (MSMEs) in ASEAN markets, existing challenges as 
well as the use of and barriers to digital tools and technologies to drive exports of MSMEs in the 
region. Each country summary provides an overview of a subset of indicators related to digital 
tools and export capacities with additional findings available in the full report MSME Digital Exports 
in Southeast Asia. 

 

Factors preventing MSMEs from (further) engaging in exports, in % and by business size 

 
1 An overview of the full sample including 10 countries in the ASEAN region is available in the report 
MSME Digital Exports in Southeast Asia. 
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Barriers to access Internet, in % and by business size 
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Digital skills that would be most valuable, by number of respondents 

 

0
10
20
30
40
50
60
70

H
ig

h 
co

st
 o

f d
el

iv
er

in
g 

or
re

tu
rn

in
g

Is
su

es
 to

 re
so

lv
e

co
m

pl
ai

nt
s 

or
 d

is
pu

te

In
ab

ilit
y 

to
 m

ai
nt

ai
n

lo
ng

-t
er

m
 o

nl
in

e 
sa

le
s

La
ck

 o
f k

no
w

le
dg

e 
of

tr
ad

e 
ru

le
s 

an
d

re
gu

la
tio

ns

Fi
na

nc
e 

an
d 

pa
ym

en
t

co
lle

ct
io

n

La
ck

 o
f m

ar
ke

t
in

te
llig

en
ce

Pr
ot

ec
tio

n 
of

 in
te

lle
ct

ua
l

pr
op

er
ty

 ri
gh

ts

D
at

a 
tr

an
sf

er
 a

nd
st

or
ag

e 
ch

al
le

ng
es

La
ck

 o
f k

no
w

le
dg

e 
on

ho
w

 to
 u

se
 d

ig
ita

l t
oo

ls
an

d 
te

ch
no

lo
gi

es

1-9 employees 10-49 employees 50-249 employees

1-9 
employees

10-49 
employees

50-249
employees

Not yet
but we are
planning to

Information on new
market opportunities
Data analytics

Digital marketing

Use of Cloud 

UX design

technologies

None Less than 10% Between 10-50% More than 50%

Prior to 2019 In 2022

0 20 40 60 80 100 0 20 40 60 80 100

1-9 
employees

10-49 
employees

50-249 
employees

Price too high

Service is patchy

Connection too slow

Lack of  skilled workforce

Lack of technical support

 

November 2022 | MSMEs Digital Exports in Southeast Asia | Indonesia at a glance |1 

MSMEs digital exports in Southeast Asia: Indonesia at a 
glance 
The Country Focus series presents country summaries published as part of a survey conducted by 
the International Chamber of Commerce and Google in 2022. The survey assesses export activities 
of micro-, small and medium-sized enterprises (MSMEs) in ASEAN markets, existing challenges as 
well as the use of and barriers to digital tools and technologies to drive exports of MSMEs in the 
region. Each country summary provides an overview of a subset of indicators related to digital 
tools and export capacities with additional findings available in the full report MSME Digital Exports 
in Southeast Asia. 

 

Factors preventing MSMEs from (further) engaging in exports, in % and by business size 

 
1 An overview of the full sample including 10 countries in the ASEAN region is available in the report 
MSME Digital Exports in Southeast Asia. 
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Barriers to access Internet, in % and by business size 
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Digital skills that would be most valuable, by number of respondents 
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MSMEs digital exports in Southeast Asia: Indonesia at a 
glance 
The Country Focus series presents country summaries published as part of a survey conducted by 
the International Chamber of Commerce and Google in 2022. The survey assesses export activities 
of micro-, small and medium-sized enterprises (MSMEs) in ASEAN markets, existing challenges as 
well as the use of and barriers to digital tools and technologies to drive exports of MSMEs in the 
region. Each country summary provides an overview of a subset of indicators related to digital 
tools and export capacities with additional findings available in the full report MSME Digital Exports 
in Southeast Asia. 

 

Factors preventing MSMEs from (further) engaging in exports, in % and by business size 

 
1 An overview of the full sample including 10 countries in the ASEAN region is available in the report 
MSME Digital Exports in Southeast Asia. 
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Barriers to access Internet, in % and by business size 
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Digital skills that would be most valuable, by number of respondents 
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MSMEs digital exports in Southeast Asia: Indonesia at a 
glance 
The Country Focus series presents country summaries published as part of a survey conducted by 
the International Chamber of Commerce and Google in 2022. The survey assesses export activities 
of micro-, small and medium-sized enterprises (MSMEs) in ASEAN markets, existing challenges as 
well as the use of and barriers to digital tools and technologies to drive exports of MSMEs in the 
region. Each country summary provides an overview of a subset of indicators related to digital 
tools and export capacities with additional findings available in the full report MSME Digital Exports 
in Southeast Asia. 

 

Factors preventing MSMEs from (further) engaging in exports, in % and by business size 

 
1 An overview of the full sample including 10 countries in the ASEAN region is available in the report 
MSME Digital Exports in Southeast Asia. 
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MSMEs digital exports in Southeast Asia: Indonesia at a 
glance 
The Country Focus series presents country summaries published as part of a survey conducted by 
the International Chamber of Commerce and Google in 2022. The survey assesses export activities 
of micro-, small and medium-sized enterprises (MSMEs) in ASEAN markets, existing challenges as 
well as the use of and barriers to digital tools and technologies to drive exports of MSMEs in the 
region. Each country summary provides an overview of a subset of indicators related to digital 
tools and export capacities with additional findings available in the full report MSME Digital Exports 
in Southeast Asia. 

 

Factors preventing MSMEs from (further) engaging in exports, in % and by business size 

 
1 An overview of the full sample including 10 countries in the ASEAN region is available in the report 
MSME Digital Exports in Southeast Asia. 
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MSMEs digital exports in Southeast Asia: Indonesia at a 
glance 
The Country Focus series presents country summaries published as part of a survey conducted by 
the International Chamber of Commerce and Google in 2022. The survey assesses export activities 
of micro-, small and medium-sized enterprises (MSMEs) in ASEAN markets, existing challenges as 
well as the use of and barriers to digital tools and technologies to drive exports of MSMEs in the 
region. Each country summary provides an overview of a subset of indicators related to digital 
tools and export capacities with additional findings available in the full report MSME Digital Exports 
in Southeast Asia. 

 

Factors preventing MSMEs from (further) engaging in exports, in % and by business size 

 
1 An overview of the full sample including 10 countries in the ASEAN region is available in the report 
MSME Digital Exports in Southeast Asia. 

 

120
1-25%

38

25-50%; 81

50-75%; 2675-100%; 10

Yes; 155

 

 
 

Barriers to access Internet, in % and by business size 

0

20

40

60

80

100

Re
gu

la
to

ry
en

vi
ro

nm
en

t

Lo
gi

st
ic

s 
co

st
s 

an
d

de
la

ys

C
om

pl
ex

 fo
re

ig
n

re
gu

la
tio

ns
/li

ce
ns

in
g

ru
le

s

H
ig

h 
co

m
pe

tit
io

n 
in

m
ar

ke
ts

C
ha

lle
ng

es
 w

ith
pa

ym
en

t c
ol

le
ct

io
n

In
-m

ar
ke

t d
is

tr
ib

ut
io

n
ch

al
le

ng
es

La
ck

 o
f i

nf
or

m
at

io
n 

fo
r

m
ar

ke
tin

g

Re
so

ur
ce

 c
on

st
ra

in
ts

La
ng

ua
ge

 b
ar

rie
r

1-9 employees 10-49 employees 50-249 employees

0

20

40

60

80

100

1-9 employees 10-49 employees 50-249 employees

 

November 2022 | MSMEs Digital Exports in Southeast Asia | Indonesia at a glance | 3 

 

 

 
Digital skills that would be most valuable, by number of respondents 
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