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18.3 N15HANLAB9OUNS18 (Avoidance of harm)
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48 19 - n1sRuasasdayauazauludausda (DATA PROTECTION AND PRIVACY)
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19.3 anudasnnslunisuszudana (Security of processing)
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da 19.5 ulsureanududauda (Privacy policy)
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UN A: N15adLdsun15v1e (Sales Promotion)
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98 Al — KANN15VBINSENEIUN1I5VIe (PRINCIPLES GOVERNING SALES PROMOTIONS)
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%’ayjauundaWiiqwaﬂﬁmﬁ (Information on outer packing)
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anSvaaniinaruuasaunas (Rights of intermediaries’ employees)
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UM C: N15AAIANIIATILAZNISHIENTNITNANNRINA

(Direct Marketing and Digital Marketing Communications)
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Digital Marketing Communications)
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42 C1 - n13szysnuwazaulusela (IDENTIFICATION AND TRANSPARENCY)
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9o C11 - AuUaRAfBLaTgUAIN (SAFETY AND HEALTH)
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98 C19 - N13Y152_UaLN1N9K (PAYMENT AND DEBT COLLECTION)

TuRBUNITISERULAEN1IImE mITagadumslagnanidesanulidazainiiumsseduilag wazena
WourullunsalnguilnadszRuardrduinaindseguenimilonisaiuguvesyuslan

| A

Liprssinsimanuilludnuagiirinldmangay wagldaisldionarsnismimiinersnsliiina 1y

U v &
dugunueNa1IMUUNINg

98 C20 - AANUSURNYBU (RESPONSIBILITY)

(%
C Y

ANUTURAYEUlAg T lUYNANLYRIAINTTUMINAIAN IR TUAE N TN AN ATTA LY TEAITUN1TN1NTS

v

pan ldinezilugluuuniadeonila dsiladeulilude 23 vesundydganaluin luiezlufanssy

anvauele devsewalulagle gniddusiuyndieagdesdinnuiuiaveusiuiu lneuusudndiuves

nsildusnlunsyuums meladedninvewmihngildiusiuuwsiaysng

nniendiufeites awdewmszniniinnuivinveutuazdedlasunisinteaingidiusiulunis

LY (9]

ANIUNITNAINNNNTINAZNITAAINAIANNENY FITINAIELEN 9 Al

q

Y

- gandiunig, gentiunisniseaianielng viegaIuAudeua, MsefunulawRIa ok
UTN50U 9 uazuSEniSunusie Anildiusiuiufanssunienisdeans

a v ao a d’l’ a v a & ¥ a o a

- UsEnidilunislavaiauiiugiuaiuauls, uTenlesigvdeya uazuieninalulad

Talwain

a

- NN, 191YR9YRImNNN 9, 111Y049E8, 1ATEUEAINANN YIRS UWNTUNTRLN doans

Y

NIDNELNIUDLAUDWION1TAOATDUY €



74
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C21.4 - msWsn15auUNU (Monitoring of conversations)
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nsflansaunusIndinstuiindeanisaununniiinguszasdsunisnaianidlng (telemarketing) A23
N22ANIUNITABUINTNITAMLIEANIUY Lo TRQUTEAaIALUNITNTIVADULLDMIVBINITA UNUT LD
gudunisaniunisdevie en1sineusy wagiian1IAuANAMAIN gadunisnainnislng

o w a

(telemarketers) Aasfiazsuiinmasdfsnisaunuiluvaeiu wazfuilnarslasunisudslaesaiian

U

AIASUAUAUNUIVINAEILTaVN LA

ldprsagdndesduiinnisaunuisenmeunsseasisuglaglilasuaugnarminangaunuimass

ARl

C21.5 - maneravitlisglusens (Unlisted numbers)

Limsinseguslaanldlativaneasinsdnneglunenisiieingussasdnianism eniiuinguslanoe
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C21.6 - M3lgUINSARaIENYITUIY wazuInsraawazditanudasonlulR
(Use of predictive dialling services and automatic dialling announcing services)

g a

lunsalndinisldgunsalseansideinung (predictive dialling device) vnlsifiganiunisnaianislna

£ [

(telemarketer) AinSauagsuaneiniy aunsalilmsasenidnniseaenigluniainilaiui

msldgunsalseasuardstonnudednluliifnseguilaaanglunsaininisinsdnifnsieiusuiuy
Ingganiiunisnainmslng (telemarketer) vseduslnatulduansnisanasiazsuanelusuwuuillaglidl

nsunsnlagdadunisaaianidlng (telemarketer)
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v

gnludila 9 enviulunsdingunsaltuannsadeaelaviuiiiieguslaninaiy aunsaldoaietuaisae

AnangyNASINauNavsoaeiumneavaY
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Ja C22 - unUgyaiRdmsunislawanniuniuaula (PROVISIONS FOR INTEREST-BASED

v

ADVERTISING (IBA)

VBULUR

Weniselulagierdestunislavuiniuaiuauls Tngazduluingfinssunisidivuivled
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v v L4 Qe

Allgnunineadasivuntygiavainislavannuauaula (interest-based advertising - IBA)

- A “Tawaniuauaula” (interest-based advertising) %38 “IBA” 399191580131
“nrslavanmunginssusaulal” (online behavioral advertising) %38 “OBA” #1884
& v a & YR ! A P ¢ = avyw °
nsiiudeyanginssueeulatvesyldedeialiodlug Unsallngunsains Alansevituy
[ & A a o A 1 [ A A 1% 1 . &
Auleduseuaundinduilunnednaniu weazasianquainuaula (interest segments) %38
nsWenleangAnssunisvuduiunguatauls lneddingussasalunisdnauelavania
A bumaiiunuauauls ardifeidesiunislavanuuinIesneuiamesalis
nsdnsiindoun Iatenselnsiiay luuailife usensier1dunesiinusd@ssnas (o)

= a 1 . . ¢
wazsINfensinausazyad (tracking and targeting) Tugunsainvainuaite n1slavan
auanuaulatuldutnislavanludusunu nsensmenumslavadelsunu 1se

[

a . | PRPREE 1 & < ¢l
ﬂ’]ii"glﬂmqm']lllﬁ‘um (contextual advertlsmg) (L I?JHI:UWI@JWU@’]HUULH@MWENL’J‘Ul"?ﬁ@‘ﬂ

Aoy a

P o & i % N o 1%

Wy visewlevnanganiifuslaadivy vsemmldlunisAumi)

- luvSunmvesnmisaaiaaiuaduaula A191 “yarafiarn” (third party) nu1efieeeAnsi
Hedeaiuniseainauauaulalunivled uinis vseweundndu (saudalavan Tawan
= = Y EP Y o Ny S Yo a < Sy
Muaniudeuiu inevielavan wagdliusnismanalulad) deeain “ganiiunisiiule
(website operator) %50 “yaraiuile” (first party) Fulwdves aruan wiodaniunis
=] s £ @ = a L= a o L= ! v
Aules wdsiuledluese vsns viseweundndulueseieme

- A1 “n158uean” (consent) nungdenisuandeeanaddaiauuaziinlanuiainnis

dndulangredaszuasunnaniviionsuaussdoteniuudandaiaunasdunmiiulaing

Aenfumsinuuwaznislddeyaiiotnguszasdnenisiavanaunginssuseulal
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A5 IBUNU YR VDIVDAIUBILAZNIT LANILABN

[ )

| (%)

AndldusauiunislavanniuaLaula (interest-based advertising) AI598ANANN1TVRINTTUIILAE
mshigldauauliies amuiildssylinuan analusdalumsiiuuazlddoya uazanuanunsaveld
wazguslnalunisiienitazdusetineunstayaiiaingUuszashroinsiavanniumuaula (interest-

[y 1

based advertising) tuduiasdAeegneds wummsseluiavesuiaiuduiietunisidndnnismand

o

AunslawanuAneaula (interest-based advertising)

C22.1 - ¥aAuae (Notice)

yarafiauazdaniunisivledmsazuanidenundegdnaunazdunadiulainsuuivled Tng
asungmsiiuteyanislavanniuauaula (interest-based advertising) wazn1sld Jannuudeilnag
IrsuinvaiBuaiitaauvesussinnvesdeyanazinguszasdvenisinu wardeyainfuilnaasd
& ' v a Y] < vy = .
nudenegrelstiruferdunisiiviaznislddeyatiienislavainiuaiuaula (interest-based

advertising)

Tomnuuwdsnlsaziinisuansitunienisldnalnuieuinnimdsnalniodamenazud sl unasiia

Henfumsinudeyauaznisidegedaiau

feg1evesnisiuarafiaty wasganiunisivledazauisanansdeninuudnisiiuteyaiiionts
lawamuaiuawla (interest-based advertising) 1 nalniunisivudayanual (icon) Mdeusieiunis

Uawedaya Nonveglulava vieusnseulavaniuansuuiuledninsiiudeyaiienislasunniy
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1Y [
A

Auaula (interest-based advertising) wsaNuNdulwivled e unsdsnnieuseluduivledues

gREvMNTINluNUARaTau Ul eYoagme

C22.2 - ms’lﬁ’ﬁ’flﬁi‘]u@'mmu (User control)

yapanaumsivzdinalnligldivledlaidendadulaneatunisiivuaslddoyaiionslavanauaiy
aula (interest-based advertising) Inamidoniuaisnazausannslanisdsiainnalndonuuasly

99 C22.1

C22.3 - AAUaTRaNIZtan$a9 (Precise Location)

ToyaruvianiaNgas Asdayaiednudunisnanizianzaesgunsaliumanalulagla 4 fa1u1se

[y

UBNATNUINIINIEAINVDIYAABNTDRUNINLADE1U1$A LYUAUNLIARATENII U UAERYANY

Y
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a09AA viseMuvINUNdygIMAuD Toyaiurisnianiziazasildniuteyadiunieily wu
saluswald ies weguied lindeyatiazlaunaindumesidn Wslnrea (IP Address) W3eunaddu
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v a < ! v a ! [ =% aad & (3 a o a dll 1

Tonnunsilaweanuiludiudinisesuigegisinauiasnivled weundiadu wazuinisdu o (Au
Application Programming Interfaces (APIs) tLag Software Development Kits (SDKs) A luldlalae
yARaNaw) 1 1 uazmeunsdeyamunuaniagiiaans usenaisnazilamenalnnimuaideya

suwntsiuazgniiu (W Wi-Fi, Basic Service Set Identifier (BSSID)) uwazasiaaeulvduladn niuden
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Y a d' & v ° ' ' a Y | & v o S P
GU'ENQUiIﬂﬂLi@ﬂﬂ'ﬁLﬂUsU@yjaﬁqLLWUQleﬂJgﬂaZLﬂJWWWQ@@N (Lvu IﬂﬁﬂqiLﬂUsU@%aLﬂif’)sU']EJ Wi-Fi U LD

QJU%Iﬂﬂ?JmmﬂﬁﬁU%mi location services)

[

nasndlasliunislavanauanuaulandiuguandoyamuniaiianzlatz sl Toyatunisie

Aushwliiietngussasduaglusseznanimuualilunanfiiudeyawiiu

C22.4 - msaﬂm&lBhuqﬂniajﬁ‘wmﬂ%mﬂ (Cross Device Tracking)

madaweuaznishimdenseguslaauasasesinsyarainiiivlsduazieundinduresuseninig
AngUNTRIARAIY AITTEURTULULYRIMITARMUIa Ay Fesaudunallaiasuavansntauxau
waluladgukuusig 9 (W cookies, fingerprinting, cookie syncing) A153agiiNslaKeN1sAARINHTY

gunsaiivanvianesy
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¥ o v 1 aAag a A 1A ﬁﬂu a

Ldaasvilugldidnladadnnisiinaiutduidedidanitimduass wieidinstaduni sianiulunn
a v s € 1 [ 1 & a a o Y] 1Y oa
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A1U150L80NNA¥eaNIINNITUBNSTU (opt-out) lugunsaintuedesiugunsaliuainnisiulavaunniy
Aanaulatualsezlesiudeyalnnaunsaliulidlidsdoyalavaniuniiuaulalugunsaldu q

MapusaiurunNIsvesetydlunainvatvgunsal adaeniiilnlinsounguynisnsnuIemae
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C22.5 - anuUaanievasdaya (Data security)

msiinsaniunisuntesfuasesdeyaiiivunasnldiietnguszasdvasnislavanniuauauls

(interest-based advertising) M%19INITFULUUNIEAIN N9BLANMTOTNS UagN1INITUTNITINNIS

AIsaziusnwdeyainiiuunasldiiianislawauniuaiiuaula (interest-based advertising) 10w

I Ao & [ 3 a a 3 a
5388L’Jﬁ’?‘lJ'W‘UWl’WH]'WL“LJ‘UWHJ’JG]Qﬂﬁ%ﬁ\‘lF’Wl’]\‘iﬁqiﬂQW?%QIﬂULLUUW@iNﬂWiSUS@M

C22.6 - in (Children)

Limsiinsudanquanuaulaiesnwuuiisyadiluaninanizlaglildsunsdusenfivinzausin

AUNATDN

C22.7 - mMsuuingudayaniininugaulng (Sensitive data segmentation)

Y

¥

lagiluuds vsenlumisasimseldngulavanniuniuaula (interest-based advertising) Aflfiugu

' [
P

vudeyandeulni gadeanisasrmieldngulavanniuanuaulanidnugiuvudeyaneaulniniued

| [y

fenuveangmneaiszlasunistusenanglidumesidneunvsiidiusiuiunislavanauanuaula

lngldvayatiu
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un D: N1s919danenuiwinasulunisisaisnisnana

(Environmental Claims in Marketing Communications)

unilagldeudivdruundygfuazitoumldifeiiunislavaitagnisdearsnisnainuaz uniig

Neafiunsiad n15ld nsdindunazauduiusnieng vane wamaisiudmiugaiiunismia
= Y a 4 v o= 1% & oA = = v a

nsnaanaulalunisersdaufriviwnseuiuiieglunseunwiniaienisdeaisnisnainisuiaveu

AOAIINADNVDINDNITAIUIUILIR (ICC Framework for Responsible Environmental Marketing

Communications)

VULUAVAIUN D

unillgiunsdeansnisnainnUssnniiinisanadaneiiuduinaey Favunefnsodwmalnensuay
Tnedoutiadwindeuniouseiaug 9 nadneivefineidesiunisnds n15ussy n1svuds nskd/
USLNA UTONTIIREUAT M5B ABIAVANNAdaNeIvzAnTuludsla 9 Tautsaain, na1sAwnsnluy

U350, FLienTauasunisuny, o a1 9ave, Temunedfuaus saudsdenava weniluunily

o 4 A
NuyNEENINATILN

oM luunduIn 9N LLINITEAUUTEMALAZ TEAUUIUITIA FI5uDsunUygjAu1stousd 1SO 14021
TuSes “nsonsdaneInuaalindeunlsnulas” (Self-declared environmental claims) MLg3989U

USUNNISERAITNNSRANN 1Ae iU 189as R e unAla
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[

ANFWRRNIENNE2T89NUN1519D U NENURIINABY (environmental claims)

Adeunaldll aznelvedlnensematlanluunnil wazalsNazeusIuAuAIReuRUR Uty

- A1 “wdyangfuinlIngen” (environmental aspect) ¥u1899 89AUTENDUVBY

v

AanssunseduAvBIRIANsaunsalufduNusivdsIndeou
- A1 “N1991989NEINURIRINABN " (environmental claim) w88 oAy dyanval
2 a el' v & = i a v a Y a v % = o ¢
wsans1iinle 9 AuandlviiiuiadyueIiuauindeuvedun asAUsEnay seusIi
- AN “HansEnunadewandain” (environmental impact) u1889n15I RS ULUAUDY
dunndey ldinagdunsaunsensuin AdeTuainianssuvseaunvedeerns liinasdu
UNEIUNIDYINUA
- A7 “2935870 7 (life cycle) nunuistunouiinolilowazidouleaiuunIssUuYDIEUA
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faudnsldundeingdiv udenaiietureminenssssueid laudenismdaluduneu
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- A9 “WARAMN” (product) NUNBHSAUAT ®IBUTNTT AN “WanAMe” lnsUunfualay
sudsiurievoussyfurivauiduihdslundontude edrlsfinn luuunesdaunndon
fuingmnzaunifiezuenussatasioonuimann damnedcingla q Aldlumsuntios
W3DUTIINANSUITIUSE NIV NS msviniseana wiensld

- A “deBudu” (qualification) MuN8feUaAINBTUIETIUIIBN8TOIIAVDINITD19D 9881

ONADILALTRNTS
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- Adn “vaude” (waste) nuedsddafnuigasvserdaseuasediliusylewidndely

waziiaviseUdeeandduinaou

finsensdufeivduindeslunategueu waznisiduavaudAyreinisendanueanansneiuly
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N1SHANNANUZILINADUVDINBNITANUIUIYR

¥8 D1 - AnuFednduaznisinauainsslunssun (HONEST AND TRUTHFUL PRESENTATION)

nsdeansmInanlinsnagldanumidevesiusinaredunndeslunianie viemuselesiainaiy

1
=

LisTeyaisasduindouveuilng
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dwandounioteliiusouvesdum M‘%aL?imﬁ’uaw;:ImLuumivmmmamléfﬁwLﬁaﬂiﬂmﬁma
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N159a1ANS19AEUAIMIBAINTTUMANIZLR129 liprsuausiivelagli dndngiuiivunzaudi
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muUnfnungune wsen1sidnicluewiaafionaszliivinzay N3919BluasIzdauInAgITeY
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Wudagduuazaisinisussiliulndynasauiiefinisiasuudas

=b.

dainasumlsazldvoua

J
fifeados
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48 D2 - N153eN19INeA1dn3 (SCIENTIFIC RESEARCH)
ASERANTNITHAINAITIINITANSANIUNATANTDNITAUNUNIINIANEASLAEINUNANTENUNNEILINADY
wneiilelivanguatuauunainemansnu Lo

¢ g {:] o

ANANNNIIEILINE DUNI DINYIAAN ST UL TUNYBUSUMABLIBTANNLNEIVD AL LY I UL UINIINEIUNT
Wnlalaluiuilagnguidmsnevesdeniuiu (9de 9 vesuuiujia nislideyauazadnsiniunaila
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92 D3 - n1s919aNUwtiandwazn1siuSeuriiau (SUPERIORITY AND COMPARATIVE CLAIMS)

= = & = & = = & = o 1%
n1sSeuisutuaIsazinnuanIzinzasasiugIuven siUTsuiisuliuaisnasdaau n13o19
Ustleginsdaindeuinilondnguisiuazaiuisavilddlearunsoandaliiudeldiuauegied
v o W & a v do = = v = o Y A o s
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NS IAgITesiuNdnd e azusTdnsiAIsaziauowenaniy waslinse1esauiu el
< L A £ a & = d' ¥ 1 v v a £4 '
Juluaundnnisiiinisenadaduaisiazanizianzasiazineidesed ndmauiuiudi diudsenay

UM 130U UTENBUVRIUTINI U9

99 D4 - 2995TINKNANAUN dulsenau waza1susenau (PRODUCT LIFE-CYCLE, COMPONENTS
AND ELEMENTS)

1591990 neINUAIMInaau ATz Eue lULLINIINAL DI NEIUD9NUI9ASTINVDINANN UN U B
duszneu wnndeuduasaiindngududy mseziinudaunnasiintureulariodiulsznou
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N v & a A A v Y] v | = A A
V]Qﬂa(ﬂaﬂ ﬂ']i@']\“luf\]glflﬁll']gallLW'ENLll@LﬂEJ’JSUEJQﬂUﬂ']ﬁisUﬂig‘U'JUﬂqﬁ AUUsENBU I0a15UTLNaUBUN

]

dinafsodiwindenatitydAy

= 1

n1seedufeInuasIndelialsnasinugiusguunishifidiudseney drunay auauds vie

9 Y

Hansenunlainegnigeuleaiuusslanvasdualy sniudminaunazseyInaduamsoUsennues
duantuliirefeitesivesrusenay diunay auautd vseransenutiu Tunanduiu auaud@nily
o

= ] Y a 1% & 1 PN o 1 13 Y & A v a a 1%
mamumawuag UIUIUﬁUQﬁiJi%LﬂVI‘Ll‘HVLlIﬂ’li‘l/l‘\]814!’111']Lﬁua’ﬂL‘UuL’e]ﬂaﬂHm%i@ﬁﬂUm%WLﬂHﬂJ@ﬂﬁUﬂﬂ

PlAFunIsaLasuNIsUNe



90
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42 D5 - iAo mueuardydnual (SIGNS AND SYMBOLS)
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